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The goal of this report is to seek out the very best advice from the real movers and
shakers in the music industry...
We look for people who are having great success and grill them to discover their
best tips, tricks and tactics to help you achieve similar results.
I believe that by reading this you can get a unique glimpse into the specific steps
you need to take each day to build a strong and constistent music career.
At this point I would personally like to thank everyone who has taken part in this
series, and now introduce you to some of the greatest music industry minds I have
ever come across.
You can click the page numbers below to take you right to each interview.
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Jon Ostrow
Jonathan Ostrow is the co-founder of MicControl, a music blogging network based
on a social networking platform for the emerging music community.
If you have been looking into music marketing for a
while, there is a good chance that you will have
come across the wonderful MicControl in search of
the best music career advice.
After about five minutes on the site you will start to
notice a major amount of great advice from Jon, so
I thought there would be no better person to kick
offer our new series of music career interviews.

Quick Fire Questions
Favourite Music Career Book or Course?
Directly music related: Ariel Hyatt’s Music Success In 9 Weeks, an incredible book
that will hold your hand through learning proper social media strategies and
techniques. As for not-directly music related but still a must read: Mitch Joel’s Six
Pixels Of Seperation… this book was the first I read when I started MicControl and
gave me a true understanding for the idea of community and ‘networking over
marketing’.
Best Music Marketing Tool?
Blogs. The ability for musicians to leverage the existing influence of blogs to find
new fans and even increase their own online influence is incredible. ALL musicians
should be seeking out blogs that represent their niche, both locally and nationally
and should get involved.
Biggest Inspiration?
Bands with cult followings like Phish and the Grateful Dead…. their deep
understanding of marketing and community growth helped both bands to establish
careers that spanned multiple decades, meanwhile having the freedom to create
the music they wanted. These bands are the perfect combination of music and
business.

Favourite Website?
Twitter for networking, Hypebot has always been a great source of information and
of course MicControl… I can’t thank my community members/ contributors enough
for being so involved from the get-go. You guys are amazing! (that includes you
Chris!)

Main Interview
How I Started and What I’m Doing At The Moment…
About 6 months ago, my business partner Chris Taylor and I began working with
the idea of connecting music blogs with musicians and of course, these blogs with
each other. As the great Jac Holzman, founder of Elektra Records said in a recent
interview, ‘Blogs are the first important filter in today’s music industry’… In other
words, blogs represent the taste makers of the industry that used to be made up of
Radio Stations and MTV. The biggest benefit to musicians however, is that blogs
can be more accessible than any other taste making filter than ever before, if
musicians connect with them properly.
This is where MicControl comes in. We wanted to create a community and a
movement for musicians and bloggers to have at their disposal to connect, to
promote, to discover and to learn all within a single destination.
Through our own blogging, we recognized an opportunity to give bloggers a
community to co-exist, to showcase their work, and to growth their own brands and
fan bases. But what a music blogging community really does, is give musicians the
opportunity to network with a new audience (not fans per say, but bloggers) that
have the unique ability to discover new music, then turn around and promote it to
their own fan bases.
MicControl as a blog has been around for quite a while now, but since January 1st
of 2011, we finally began opening up the community to other bloggers and so far it
has been extremely successful. The content contributed by all of our members has
been amazing- insightful and actionable – and the discussions held by the
community are deep and always pushing. We couldn’t ask for anything more, only
that we keep growing and keep pushing the movement.
My Biggest Achievement in Music and How It Happened…
As a musician, my biggest achievement was opening for Pete Francis of the band
Dispatch. I began playing the bass in High School and instantly knew that I wanted

to be a songwriter. Dispatch was such a huge inspiration to me, both in terms of
song form as well as a putting together harmonies, so getting a chance to meet and
actually perform on the same bill with Pete was an incredible experience. He had
recently performed at Madison Square Garden with Dispatch just before we played
together… yet he was still as humble as a musician who had his first fan tell him he
thought the music was great.
As the cofounder of MicControl and as a blogger, my biggest achievement thus far
has been actually establishing a genuine sense of community for bloggers and
musicians, even this early in the journey of MicControl. Simply through networking
and getting connected with some truly amazing people, Ariel Hyatt of Cyber PR,
Benji Rogers of Pledge Music, Kyle Bylin of Hypebot and Chris Bracco of Tight Mix
to quickly name a few, we’ve been able to turn MicControl into a respected brand
and resource for musicians and music bloggers. The openness, positivity and
engagement surrounding all of the content contributed to MicControl has been far
beyond my expectations.
The Most Effective Way I Have Found To Increase Your Fan Base...
Take your fans on a journey. Because of the increased transparency and exposure
that social media has given to fans, many are no longer satisfied by the occasional
update and music release. Today, fans crave an emotional connection, which is
absolutely satisfied by taking them along for the ride in any way possible. Whether
it is through twitter or FB updates, a blog, or even videos and pictures that are
uploaded to youtube and flickr, artists should be creating a social media strategy
that caters to the fans that want a constant stream of updates from the frontlines
that make them feel as though they have meaning… almost as though they are a
cog in the machine that run the artist organization. That empowering sense of
purpose is the most valuable tool you can give to your fans, because in the end,
they will use it to get your more fans through their own sharing.
You Will Become Successful Sooner If…
You will become successful sooner if you can identify and connect with the
influencers, both in your fan base and within your niche in the blogosphere (again,
both locally and nationally). A feature or endorsement from an influential person
who has their own following is one of the most powerful ways to increase your own
influence. The respect the fans have for those other influential people will instantly
be transferred over to you, just because of the association.
You Should Not Be Focusing On…

Trying to get ‘signed’ by a label. Bloated label rosters and lack of album sales
means less money for marketing your album and, even worse, the distinct
possibility of you having to sign a 360 Record Deal, which means the label would
get a cut of your touring and merch sales as well (among many other things).
Final Thoughts…
Be proactive! If you have decided that you want to focus on your music as a full
time career, then you have crossed the line from ‘just art’ to ‘art combined with
business’. If you want to get paid, and be able to sustain this career that you want,
you need to understand the business aspects of music just as well as the music
theory. Get educated by subscribing to some of the many incredible music blogs
out there that offer up the best knowledge for free! Stay up on current news and
trends, learn how to properly create a successful marketing strategies, and of
course, discover other artists who are in your scene both locally and nationally. See
what works for them, what doesnt, where they perform, what their fans like, etc. etc.
etc. Any research you can do to understand your fans and your industry better will
only help you to succeed.

You Can Find Me At…
Feel free to connect with me at any time:
http://miccontrol.com/#/profile/?id=1&tab=blog
jon.ostrow@miccontrol.com
http://twitter.com/miccontrol
http://facebook.com/jon.ostrow

Mike Venti
Mike Venti is a musician and creator of the
Wayward Musician blog, which provides ideas
and advice for atypical artists.
I seem to be linking to Mike’s blog posts all the
time, and I’m always excited to read what he has
to say. (His article on setting up a merch table
the other day was inspired!)

Quick Fire Questions
Favorite Music Career Book or Course?
Andrew Dubber’s free ebook The 20 Things You Must Know About Music Online.
Even though it was published way back in 2007 and a few of these points are a bit
out of date, this is definitely one of the most helpful music career books I’ve ever
read.
Best Music Marketing Tool?
Your own website. Use it as a hub to host your music, connect all your social
networking profiles, and create thoughtful blog posts in order to drive even more
traffic to it.
Biggest Inspiration?
All the artists who I hear of that have carved out a sustainable living for themselves
playing music and doing it their own way.
Favorite Website?
I’d never be able to narrow it down to just one.

Main Interview
How I Started and What I’m Doing At The Moment…

I’ve been involved in various aspects of the music industry for about 11 years now. I
started off playing guitar in various bands and doing some touring. Through the
years, I worked at a number of music related places including: recording studios,
management offices, and most recently as part of a marketing team responsible for
some large name acts.
I was always trying to figure out new ways to market the band I was in at the time,
so creating Wayward Musician was just an extension of that energy for me.
My Biggest Achievement in Music and How It Happened…
Driving down Italy’s coast playing in all the small towns along the way during a
European tour was an amazing experience for me. Another would have to be
playing a free-form festival gig with a Juno nominated harmonica player. There
were no practices beforehand, and the band didn’t know any of the songs. We just
got on stage, backed him up to the best of our abilities and put on a great show. It
was exhilarating.
The Most Effective Way I Have Found To Increase Your Fan Base…
There is no one way. If there were, everyone would have a fan base. But, it doesn’t
hurt to have an amazing live show that floors everyone who sees it.
You Will Become Successful Sooner If…
You will become successful sooner if you really focus on your fans. Connect with
them, involve them in what your doing, and seek their help when you need it.
Creating a rabid fanbase (even a small one) will go a long way when it comes time
to support yourself with your music.
You Should Not Be Focusing On…
Signing up for every new service that claims to help musicians. While some of
these services can indeed help you out, they can also be a huge waste of time and
money. Most often than not doing it yourself is the best way.
Final Thoughts…
Get used to failing. You’re going to fail more often than you succeed, but it’s usually
the ones who keep on going that make it in this business.

You Can Find Me At…

Drop me a line anytime!
Email | Website | Twitter

Greg Rollett
Greg is one of those rare people who knows music like the back of his hand, but
also has a true marketing mind.
Like many of you I first came across his work
reading his wicked good blog at Gen-Y Rock
Stars and since then I have been hooked…
eating up all his training like a hungry piggy
His course “New Music Economy” is one of
only 3 music marketing training guides that I
believe will actually get you results.

Quick Fire Questions
Favorite Music Career Book or Course? Product Launch Formula by Jeff Walker
(not music niche specific, but the best course for releasing products online)
Best Music Marketing Tool? Aweber
Biggest Inspiration? My family
Favorite Website? Google Reader (gotta get all my news daily)

Main Interview
How I Started and What I’m Doing At The Moment…
In high school I got the entrepreneurial and marketing bug and started a makeshift
record label that got me out of school a few hours early as a senior project. After a
few years of releasing music, touring and trying to go the major label route, I found
Internet Marketing and immediately fell in love. Something about it just clicked.

After working in a few interesting niches (from hammocks to bird feeders) I wanted
to get back in the music industry so I started consulting for local artists in Orlando,
then came the blog, genyrockstars.com/blog, then working with some killer clients,
then releasing our own suite of products, and the rest they say is history.
My Biggest Achievement in Music and How It Happened…
For me personally it was releasing my NME Blueprint Course last summer. It was
an amazing opportunity to work with 20 musicians that were truly serious about
their music careers. I have seen them grow, create amazing music and content and
get one step closer to quitting the rat race and realizing their dreams of becoming a
full time musician.
The Most Effective Way I Have Found To Increase Your Fan Base…
…is to be more active. Get involved in the local community, play out a lot, go to
networking events and meet people. Online, it’s the same thing. Create killer
content, meet people, give away music, write guest posts and show that there is a
real person inside that they can relate to and want to show off to their friends.
Then send all this traffic to a place where you can collect some kind of data (name,
email, phone,etc). Then continue to be active by sending them cool stuff, making
great music and caring about having them involved in your musical journey.
You Will Become Successful Sooner If…
You stop dreaming and start doing. Positive thinking is cool, buying courses and
reading more is cool, but the only way to be successful is to actually do. Do the
work. Do the networking. Create great music. Create great content and keep doing
it. The minute you stop is the minute your fans will find someone else to fill the void.
You Should Not Be Focusing On…
Being perfect. Or having the perfect site. Or playing the perfect show. Just do
something.
Final Thoughts…
Over the past few years working with a ton of musicians, the one thing that artists
have to realize is that no amount of marketing will make people like you or your
music. Work on that first. But once your music needs to be heard, you need to go to
work. Just because you sold 1,000 copies of your album locally doesn’t mean you

need to record 20 new tracks. It means you need to market better to the billions of
other people on the planet.
Your talents can only take you so far. Your balls, or your willpower to succeed, or
“the story” will take you much farther. Just ask Ke$ha.

You Can Find Me At…
http://genyrockstars.com
Check out the New Music Economy.
Or watch what BandWPThemes can do for you.

Kristen Graves
So for our next interview I thought it would be cool to get a behind-the-scenes
viewpoint from somebody successfully making a living with her music.
I first came across her work when she
made an interesting contribution to the
wonderful Grassrootsy blog, laying out
her method for booking shows. (Well
worth a read.)
Take a look at her website…after a few
seconds it becomes very clear that she’s
a class act!
The interview below is full of things that
you can learn from and put into action.
Like pressing the flesh after your show to actively engage new fans…
…all I can say is HIP HIP HORAY!
Her story is incredibly inspiring and I hope you get a lot out of it.

Quick Fire Questions

Favourite Music Career Book or Course? Indie Band Survival Guide. It has a lot
of practical advice!
Best Music Marketing Tool? I like all of the CD Baby DIY stuff…the blog, podcast,
e-mails…they have so many great tips.
Biggest Inspiration? My friends and family are really great people, so they inspire
me every day.
Favourite Website? I like to visit a website called SuperForest…it’s all about being
positive. They just have great things to say and usually pretty funny videos!

Main Interview
How I Started and What I’m Doing At The Moment…
I started in music as a first grader studying the piano. I think that’s pretty common
for people, but that’s how it began for me. In college I knew that I wanted to study
music, so I chose to study at St. Olaf College which has a good music program and
a choir that I could join. I loved it there! During weekends and vacations I started
playing gigs and booking shows. After a few great receptions, I figured I should
keep it up! I recorded and gigged my way through college and had a lot of shows
and two albums to show for it by the time graduation rolled around.
After graduation I moved out to the east coast (I had met a great guy in Mexico
when we were both volunteering at a children’s orphanage – we ended up getting
married in ’09, but that’s a whole other story…) and started playing out here. I’ve
found a great and supportive network of musicians, traveled a lot more, started
doing an annual national summer tour, and recorded two more albums. Currently,
I’m working on a 3 song EP that I’ll be able to take on tour with me this summer. It’s
tentatively called “The Piano EP”. All of the songs have a great story behind them,
and many of them were prompted by a songwriting group that I joined this past fall.
We all meet up once a month, pick a song topic to get the song started, and then
go from there. Each month we meet up, share our songs, and give each other
feedback. It’s a really positive group of people that love music-making and love
songwriting, so we’re all involved for the right reasons, and we work really hard to
help each other be better!
My Biggest Achievement in Music and How It Happened…

My biggest achievement has been planning and executing a huge summer tour for
the past three years. This year will be my fourth, and I’ll be stopping in 25 cities,
and playing over 30 shows. It’s a huge undertaking, but it’s an amazing experience,
and it’s an incredible way to get out and share songs. How did it happen? Four
years ago I decided that I wanted to head back to the midwest for a family visit (I’m
originally from Green Bay, WI) and I thought – why not play a show while I’m there?
Then came figuring out how to get my sound equipment out there with me – and of
course, I thought of driving. Since I was going to be driving and it would take a few
days, it only made sense to play shows along the way…so that’s how it started. But
really, there’s no secret. It just takes a lot of time, planning, and hard work.
The Most Effective Way I Have Found To Increase Your Fan Base…
After a show, it can be tempting to want to sit back and let people approach you.
The most successful thing I’ve found for increasing the number of people at my
shows has been making up cards to tell people when I’ll be back at that venue, or in
that town. I usually walk around with my mailing list in hand, but I find that a card is
a less aggressive way to do it – that way people can put it on their fridge or bulletin
board if they want, they can friend me on Facebook, or they can recycle it on the
way out the door. But just walking around and connecting with the listeners makes
them want to hear more from me, so getting people to sign my mailing list is just
something that happens after a few conversations.
You Will Become Successful Sooner If…
You will become successful sooner if you get over yourself. It’s hard to remember
this sometimes, but it’s a privilege to be able to make music for a living. People
don’t owe you anything. They’re usually grateful after a performance, but the
moment you take a fan or a venue for granted, you’ve lost perspective. People love
being thanked, and being grateful will get you really far. Well, that and being
talented.
You Should Not Be Focusing On…
You should not be focusing on your publicity, CD covers, posters, what you’re
wearing to a show, etc…first. First and foremost, you should be focusing on your
songwriting and musicianship. Practicing and writing should come first everyday.
There are a lot of well-promoted semi-talented bands out there. Make sure you’re
good first, and then start promoting, working on your image, focusing on CD covers,
just remember that the music comes first. Too many people forget that, and man,
do our ears suffer!!

Final Thoughts…
My final thoughts are…to not take yourself too seriously, always keep working on
your craft, and stay committed to what you think is right. Whenever you’re making a
decision a lot of people will want to weigh in, give you advice, and help. That’s
great, but everyone’s going to have a different opinion, because they’re not you!
Figure out what works for you and stick to it!

You Can Find Me At…
www.kristengraves.com / www.facebook.com/kristengravesmusic/
www.myspace.com/kristengravesmusic

Eric Hebert
Next we are talking to Eric Hebert, the CEO of Label 2.0, which is a truly amazing
source of information and tools for up and coming music people. (One of the best
music marketing freebies around!)
Like so many of the brilliant people we have
talked to in this series, I came across Eric after
stumbling over an great blog post which he put
out a while back.
He is my favorite kind of music consultant…
Why?
Because he also spends part of his working day
in the cut throat world of online marketing,
helping people have success in non music
related industries, where you have to fight like a
dog for every valuble Google ranking.
Think Mad Max with a keyboard and mouse pad! (If you don’t know who Mad
Max is you need to get some popcorn, your favourite free movies site and witness
Mel Gibson being cool long before he pissed everyone off.)

When I asked Erik to do this interview his response was as follows “Oh I’d LOVE to
– just a warning, I tend to be an ass sometimes in my answers ;p”
ME: “Wow that sounds exciting…let’s do it!”
…and I’m so glad that he decided to take part, because the information below is
100% golden and totally bullshit free.
Some of the things he talks about will be hard to hear, but if you take the lessons on
the chin and keep working your plan you’ll be a better musical entrepreneur for
hearing them.
The missing link to all this music marketing stuff seems to be getting musicians to
believe in the tactics and actually take action, which is what Label 2.0 is all about.
But more on that in the interview…
Have you got your notepad out? OK so we can begin!

Quick Fire Questions
Favourite Music Career Book or Course?
To be honest, I hate any sort of “music” book or course. I don’t think anything out
there really does a good enough job of actually changing the mindset that most
musicians have on things, on life, on money, on business, etc. I mean, there’s a ton
of stuff out there that teaches some awesome stuff – yours included, but musicians
don’t use any of it. They probably are skeptical from the get-go (or the opposite –
they think a book or course is the be-all-end-all), buy the course or whathaveyou,
and then when they’re done with it they go “screw that, I can’t do that. I’m a
musician not a business/marketing person. I’ll wait until I’m “discovered”.
So I think books and courses are just a waste because most musicians never
change their mindset. Yet as I’m speaking I’m writing my own book on just that, but
I still don’t think even mine would be the “best”.
There’s one book I read that totally changed my outlook on life, as cliche as it is:
Rich Dad, Poor Dad by Rob Kiyosaki. I would recommend that instead of a music
course or book, because the things it teaches are the fundamentals of everything in
your life. It changes your entire perception of money and enables you to go down
paths that otherwise you would have been too much of a p#$$y to do. And

musicians need that, they need to be comfortable stepping out of society’s box
because this industry is so much about risk and determination and whatnot.
Best Music Marketing Tool?
My answer may surprise you: Gmail. At the end of the day the most effective
marketing is knowing how to email people (and believe me, there’s an art to it).
Screw Facebook and Twitter and all the other hype you hear, it’s not about that. It’s
about finding the one person who can break you and knowing how to reach them,
how to connect with them, and most times that starts with an email.
Biggest Inspiration?
To show my true geekery, I will throw out two names that had a big influence on me
as a ‘tween: George Lucas and Todd McFarlane. Those guys gave the middle
finger to the establishment and went on to change their respective industries and
become successful businessmen. I’ve always had an entrepreneurial mind that I
haven’t even really had a chance to explore yet, because I’m pretty much still
earning my stripes in this business and trying things out. When the shit hits the fan
though, you’ll know who I am, and I’ll have my hands in more then just the music
biz.
Favourite Website?
Since this seems to be an all-ages blog, I’ll have to lie to this question ;-) I’ll have to
say I waste most of my time on Digg.com, that’s where I get all my news,
entertainment, etc fixes and at the same time it helps me discover content trends
and whatnot that I can apply to my marketing tactics. For as much time as I spend
there I should be 10 times the active user that I really am (I’m a lazy Digger –
digg.com/evolvor). Maybe if your readers start following me I’ll actually use the dam
Digg button once in a while.

Main Interview
How I Started and What I’m Doing At The Moment…
I’ve answered this question so many times I will have to keep this short. At 18 I
dropped out of school knowing I was gonna do shit myself. I just didn’t know what. I
jumped from crazy money-making scheme to the next, waiting tables to pay the
bills. At 21 I went to a scam-internet marketing seminar and was hooked on Google
and SEO. While it WAS a scam, it launched my career. A few years later and I was
working (and learning from) some of the best SEO’s in the world, and obviously

learning about every other aspect of online marketing, building sites, etc. I still do all
of this in various industries from time to time, but my heart is in using my skills and
knowledge for the arts and entertainment (I was originally going to be a film
student). The decision to focus on music about 5 years ago was probably the
stupidest business decision I ever made, because honestly the business itself is
stupid and so are most of it’s participants. Everyone’s trying to make money off a
product that no one is buying. Let’s just say I’m not driving around in any fancy car
or anything (as a matter of fact, i don’t own a car at all!)
Right now my focus is to figure out the best way I can help artists out for a fee that
most can realistically afford and that can also keep food on my table – and that’s
been a tough one for a one-man show to pull off. So I’m trying lots of things out,
throwing them at the wall to see what sticks.
My Biggest Achievement in Music and How It Happened…
I wouldn’t say I’ve had one super magical achievement. I think doing this interview
right now is an example of on overall achievement, of being a up-and-comer in this
business, having people contact me every day, working with artists all over the
world, speaking at conferences, having a friend pick up a bar tab cause he got to
pick my brain about the business – just being an educator I guess has been my
biggest achievement. For a 28 year old dude being labeled “expert” or “consultant”
or whatever label – for a college dropout I’ll take that.
The Most Effective Way I Have Found To Increase Your Fan Base…
Ask your fans for help and not being an asshole about it. Just read this it pretty
much sums it up.
http://evolvor.com/2009/01/14/understanding-your-circles-of-fans-and-how-to-builda-real-street-team/
You Will Become Successful Sooner If…
You stop being an asshole. Sorry I have to be so rude and blunt about it, but it’s
true. Every musician out there for the most part is SO high strung about their “art”
and not giving it away, wanting to sell CDs, and not doing any kind of promotion
other then emailing A&R people with an email saying “Our music is the best thing
since the ‘Stones check it out and let’s sell a million records”. And this, my friend is
what I call being an asshole.

Instead give your music away to anyone who will listen to it, thank everyone, and
kiss as much a & r ass as you can to get them to like you first before shoving your
music down their throats. It works.
Oh and if girls like your music then you’ll become way more successful sooner. It’s
a fact!
You Should Not Be Focusing On…
Making money, selling albums, getting a record label, being discovered. That’s all
bullshit.
Final Thoughts…
If you’re REALLY in it for the music, if that’s what it’s really about, then spend the
money on the production, the gear, the business, the team, the art, plan on
spending a ton of money and give it all away. Do it for a few years and then you can
start to see a return on investment. You get plenty of girls along the way don’t you
worry, but just forget about the money. If you have to live in a shitty apartment and
work a shitty job and drive a shitty car for five years to get there, then you earned it.
You’ll learn this from Kiyosaki – the people that tend to succeed in this world usually
were the ones doing what no one else wanted to do in order to get there. In this
business that rings oh-so true.

You Can Find Me At…
evolvor.com
twitter.com/evolvor
http://www.mojomain.com (buy me a beer)

David Hooper
The amazing David Hooper is the author of Music Marketing [dot] com
which is one of the most highly respected places on the web for musicians to find
music career help and advice. He is also host of Music Business Radio where he
gets up-close and personal with musical legends on a regular basis.
David uses these platforms to help up-andcoming musicians to sell more music, get more
fans and make money in the music business.
He has been online since 1982 and helping out
bands online since 1995!
If you follow him on Twitter or sign up to his
email list you’ll find that he is always making
himself available for proactive musicians to tap
into his vast well of experiences, which I
respect immensely.
You really should take note of what he has to
say because there are few people around who
have so much experience in using the Internet
to
bridge the gap between you and your perfect
fan.

Quick Fire Questions
Favourite Music Career Book or Course? – I think the best thing somebody can
do to learn about the music business is to attend a music conference. Not only will
you learn from the speakers and panelists, you’ll also be able to connect with other
musicians and learn from them.
Best Music Marketing Tool? – The best music marketing tool is word-of-mouth. If
you can get people to tell their friends about your music, you’ve got it made.
Biggest Inspiration? - Evey week, I’m inspired by the very creative guests we
have on Music Business Radio. It’s amazing to sit so close to these amazing artists
and songwriters because you can really feel the passion they have for both the art
and business of music.

Favourite Website? – Probably the most liberating website for musicians has been
CD Baby. Before that was started, it was tough to get music distributed. The fact
that people can get your music so easily, thanks to CD Baby and its partners,
makes a good career in this business so much easier.

Main Interview
How I Started and What I’m Doing At The Moment…
I was born in Nashville and started playing music at a very young age. I thought I
was going to be a professional musician and actually studied music in college. I
was better at bringing people to my shows than I was actually playing, so it kind of
took off from there.
My Biggest Achievement in Music and How It Happened…
I’ve never actually thought about this! I’ve had a lot of cool experiences, like starting
and hosting Music Business Radio, promoting hit records, and helping a lot of
upcoming artists, which is all great. I started in 1995, while I was still in college. The
fact that I’m still here is probably my greatest achievement and that I credit to being
consistent about moving forward every day. Bands can do the same thing. Stick at
it and you’ll get where you want to go eventually.
The Most Effective Way I Have Found To Increase Your Fan Base…
Get in front of people and connect with them. Live show is the best way, since
people can see what you do personally and really get a feel for the passion you
have. Just hearing the music, whether it be online or though something like radio,
doesn’t have the same effect.
You Will Become Successful Sooner If…
Keep at it. Have a BIG GOAL in mind. Every day ask, “What can I do today to get
me closer to my big goal?” Then do it.
You Should Not Be Focusing On…
It’s easy to waste time on things that won’t make you money or increase your
fanbase. 10,000 “friends” on Facebook isn’t worth nearly as much as 100 people
coming to a show.

Final Thoughts…
Two things…
1. The music business is made up of people. Major labels are made up of people.
Everybody in this business has a real love of music. I think that is sometimes lost
since the only exposure most people have to major labels is the ultra-pop stuff.
2. Send me music, I’ll play it on the radio, and have the person I’m interviewing,
usually a record label person or well-known artist, critique it…
Tuned In Broadcasting, Inc.
ATTN: Music Business Radio
1310 Clinton St. Suite 200
Nashville, TN 37203

You Can Find Me At…
http://www.musicmarketing.com is my blog. http://www.musicbusinessradio.com is
the radio show I host.

Bob Baker
This is SO cool, I’m a little bit star struck!
Bob actually wrote the first book on music
marketing I ever read called Guerrilla Music
Marketing Handbook. It’s packed with page
after page of killer advice, and helped me
realize how cool it is to synthesize high-end
music marketing principles for your music
career plan.
Now my total focus is finding the best
marketers in the world and modelling what
they do, then share it to help musicians. I have
Bob to thank for this paradigm shift.
He has been a constant inspiration to me over the years, and it’s an honor and a
privilege to have him contribute to my blog. (I can’t thank you enough Bob)

His book was even mentioned in “School of Rock” with Jack Black!
The answers below are truly insightful and my own notebook is full after reading
them!
I hope you get a lot out of it too.
Never thought I would be saying these words but…
Take it away BOB BAKER!

Quick Fire Questions
Best Music Marketing Tool?
Your brain and your creative ideas. Those are your most powerful tools. And most
people take them for granted and look elsewhere for solutions. Everyone uses a
lack of money or connections as an excuse for not moving forward with their music.
But really, some great songs and a few good ideas on how to spread them can take
you pretty far.
Biggest Inspiration?
So many authors, speakers and teachers – such as Jay Conrad Levinson, Seth
Godin, Wayne Dyer, Tony Robbins, Joe Vitale, Earl Nightingale, Jack Canfield, etc.
But the people who really inspire me to do what I do are the musicians who let me
know how something I’ve written has inspired them in some way. Nothing beats
that.
Favourite Music Career Book or Course?
They aren’t music-specific, but two really good books I’ve read lately are “Rework”
by Jason Fried and David Heinemeier Hansson, and Seth Godin’s new book, “Poke
the Box.” Both of them force you to really think about the way you create stuff and
get it out into the world. I resonated with these titles because they reinforce a
message I’ve been spreading for many years.
Favourite Website?
There are several.

For music-related stuff: Hypebot.com, MusicThinkTank.com and
The DIY Musician Blog at diymusician.cdbaby.com
To stay up on tech news and social media: Mashable.com and
SocialMediaExaminer.com
I also love to read ZenHabits.net and TheOnion.com.

Main Interview
How I Started and What I’m Doing At The Moment…
I’ve been an active musician since high school (a guitarist, singer, songwriter) and
have played in many bands over the years. I’ve also had a great interesting in the
written word since grade school. In my mid 20s I combined both of those passions
and started publishing a local music magazine in my hometown of St. Louis,
Missouri. I published it for 10 years, from 1987 to 1997.
Around 1990 I started writing a monthly music career tips column in my own
magazine and began organizing music biz panels that I would moderate. That was
my humble start as a music educator. Before long my first book was published, and
in the mid 1990s I got online and started spreading my tips to any music website or
ezine that wanted to run them. And I haven’t stopped since.
Fast forward to 2011. I just published my eighth book, called Guerrilla Music
Marketing Online. In addition to paper books, I’ve also created an entire line of
downloadable special reports, audio programs, and more. This year I also started
something called the Music Marketing Mentorship Program, which I’m very excited
about.
I turned 50 in 2010, and I made a vow to make the next 10 years the most prolific
decade of my life. So stay tuned for more books, video and audio programs, and
live events in the months and years ahead.
My Biggest Achievement in Music and How It Happened …
Wow. A lot of things come to mind. Running a local newspaper for 10 years was
quite a feat. I also organized a music conference in St. Louis for five years back in
the ‘90s, which was very satisfying – and exhausting.
It was very exciting when my “Guerrilla Music Marketing Handbook” appeared in
the movie “The School of Rock,” starring Jack Black. And I’ve been blessed with

some nice media coverage – like NPR’s “Morning Edition,” The Guardian
newspaper in the U.K., Electronic Musician magazine, and many more.
But my biggest achievement would be positively impacting the lives of thousands of
musicians around the world over the past two decades. There’s nothing better than
getting an email or meeting someone at a conference who tells you how much you
shifted their thinking or gave them an idea that helped them move forward with their
music.
The Most Effective Way I Have Found to Increase Your Fan Base …
Is to become an evangelist for the positive impact that your music has on your ideal
fans. Yes, you should get self-satisfaction from creating your own music, but your
career and longevity will be determined by your enthusiasm for sharing these cool
sounds with the exact people who will enjoy them the most.
And that’s where marketing comes in. It’s not a dirty word or a manipulative activity,
and it shouldn’t feel like a “necessary evil.” Authentic promotion should be a natural
extension of your creativity and desire to touch as many people as possible with
your art.
People will sense your genuine desire to make them feel good (even if only for a
few minutes during a song or a couple of hours at a show), and that will go a long
way to attract people to you and grow your audience.
I know this isn’t a specific tactic per se, but it is a crucial mind-set you must have to
truly increase your fan base.
You Will Become Successful Sooner …
… if you define success based on where you are and what you are becoming,
instead of some distant idea of what success should be.
In other words, achieving “success” doesn’t have to mean reaching rock star,
history-making proportions. Success can be whatever YOU define it as. And it will
always be an ongoing evolution.
So if you now play at two coffee houses a month to 20 people and you are
progressing toward playing at four coffee houses to 50 people … you are a success
right now. Congratulations! You just became successful!

But you’ll never reach a final destination. You’re always in the process of becoming
more. (And “more” is whatever you decide it should be at that time.) So enjoy the
journey every step of the way!
You Should Not Be Focusing On …
What’s wrong with the industry, what the music media say the state of the business
is, what’s missing from your local music scene, etc. If you want to find things to
worry about and be frustrated by, I guarantee there’s no shortage of things to feed
your fear. But how does focusing on them benefit you or anyone else?
Instead, pick up your guitar or turn on your keyboard and get busy making music
and looking for opportunities to share it. Yes, it’s a confusing era with no clear paths
to success. And how you made money with your music a few years ago may not be
paying the bills today. But there are also more tools and resources at your disposal
than ever before. So stay on the lookout for things you CAN DO instead of what
you can’t.
Final Thoughts …
I’m so glad you’re doing this interview series, Chris. We’re all learning a lot about
some very cool people in the music world because of it.

You Can Find Me At…
http://www.TheBuzzFactor.com/
http://www.MusicPromotionBlog.com/
http://www.Bob-Baker.com/podcast/
http://www.MusicMarketingBooks.com/
And for any aspiring authors out there, I have a separate website athttp://
www.FullTimeAuthor.com/

James Hill
It’s very rare that we get to quiz a person who has had a hand in
creating a platinum selling record…which is why the interview
today is so special!
James has seen and done it all in the music business, and I’m
sure you will get a lot from his story.

What really hit home for me was the idea that if you keep striving to improve what
you do everyday, you will eventually reach a tipping point and things will start to
happen much easier.
I know that James does not usually do that many interviews so it’s a real treat to
have him on board, and I want to send him many good and grateful vibes for his
time.
Without further ado, let’s get in to this.

Quick Fire Questions
Favourite Music Career Book or Course?
About 7 years ago I owned a company called Liveunsigned. Cut a long story short
we use to put our staff into a small little music industry class at UCLA, called in Los
Angeles. I decided to go down there myself one time. The class teacher was Randy
Jackson ( American Idol) and his assistant that day was Berry Gordy from Motown
records. I never missed a class after that.
Best Music Marketing Tool?
Your music
Biggest Inspiration?
Ron fair at A&M Records
Favourite Website? www.unifiedmanufacturing.com

Main Interview
How I Started and What I’m Doing At The Moment…
I started out managing Bands at the ripe age of 19 – lead me to own a company
calledliveunsigned.com which lead to me scouting/A&R for Warner Reprise – which
lead me to mange Hip hop producers/songwriters – which lead me to Geffen
records where I had a home working onthe keysha cole record for 2 years. While I
was doing this I started a Merch company ( merchdepot) as really a means to still
say working with Bands. Got really lucky and swagged for Bob dylan, Black eye

peas, Willie nelson. Still doing this but in 2009 added Unified manufacturing. Bo
Yah
We are working on a ton of technology – really exploring on demand solutions.
My Biggest Achievement in Music and How It Happened…
Platinum record for the Keysha Cole Record “ The way it us”
The Most Effective Way I Have Found To Increase Your Fan Base…
1. Being the best at what you do musical
2. Having an amazing live show.
3. Engage your fans anywhere you can – either through your website or through
your live shows
You Will Become Successful Sooner If…
You don’t stop working supper hard to improve your self and your music.
You Should Not Be Focusing On…
Don’t get caught to much in the small stuff. Bottom line is if you are amazing at
what you do and you have someone around you who can help you with marketing
and the other stuff….. you should be fine.
Final Thoughts…
I got my first Job in the music industry by picking up a phone book and calling
anybody that would listen. I still have not stopped doing that. If you really want
something then go get it. Not to sound mean. But life does not have time for
excuses. If you really want something there is nothing stopping you from achieving
that goal but yourself.

You Can Find Me At…
James [at] unifiedmanufacturing [dot] com

Michael Brandvold
Michael’s blog is one of my favourite places to find
up to date music marketing information, that is
totally practical and easily actionable.
He has a wealth of experience in the music
business, and has been right on the front line
helping superband KISS with their massively
successful website..
You should also check out his new podcast with
Brian Thompson of Thorny Bleeder Records, as
first impressions suggest that it is going to become
a rock solid ideas factory for musicians.
Michael Brandvold + Brian Thompson = Musical Awesomeness!

Quick Fire Questions
Favourite Music Career Book or Course?
I actually really like reading autobiographies, I always learn something about how
someone else did it, their ups and downs. Nothing beats real world lessons. Find a
book about someone elses life and read it. No course can beat sitting down and
talking to someone about their success and failures. Network, find sommeone and
ask questiions.
Best Music Marketing Tool?
Music. By that I mean the best tool for marketing is the music itself. The song is
what will get fans talking and sharing. If you don’t have a great song, nothing else
matters.
Biggest Inspiration? KISS, their marketing has influenced so much of what I do.
Favourite Website? Facebook

Main Interview

How I Started and What I’m Doing At The Moment…
My first real effort in the music biz was music director at college radio. That was the
step that lead to everything else… management, record label, music magazine,
music merchandising, websites, fan clubs, ticketing, and consulting.
My Biggest Achievement in Music and How It Happened…
Building, launching and maintaining the official KISS website Kissonline.com. From
zero users to 500,000 a month in three years.
The Most Effective Way I Have Found To Increase Your Fan Base…
Get the fans involved with whatever you are doing, and talk to them.
You Will Become Successful Sooner If…
You are involved in your online efforts and talk to the fans.
You Should Not Be Focusing On…
Finding the magic tool that will get you 10,000 fans overnight. It does not exist.
Final Thoughts…
One things has not changed in the music business, the fan’s desire to connect with
their favorite artist. It is easier than ever to connect with fans today… do it!

You Can Find Me At…
http://www.MichaelBrandvold.com
http://twitter.com/michaelsb
http://www.facebook.com/michaelbrandvoldmarketing

Chris Bracco
Chris Bracco is author of one of the best free music marketing guides I have ever
seen, it’s all about how to get exposure on music blogs and is an absolute must
read.
He’s also the brains behind Tight Mix
Blog which sets the standard for up to
the minute music industry information,
and is a great case study if you’re
looking for an example of how to run a
successful blog.
…and if all that wasn’t enough he can
also sing like a bird! (If I did not like him
so much I would be kind of jealous )

Quick Fire Questions
Favorite Music Career Book or Course: How to Call Attention to Your Music by
Derek Sivers (free download link)
Best Music Marketing Tool: WordPress
Biggest Inspiration: Bill Withers (watch his documentary)
Favourite Website: Lifehacker

Main Interview
How I Started and What I’m Doing At The Moment…
I’ve been playing music ever since the fourth grade, and picked up a guitar about
six years ago. I haven’t put it down since. I’ve loved music all my life, and I got
started doing the business side of things for my band back in high school, out of
necessity (everyone else was too lazy to tackle it). Right around that time Facebook
was in it’s early years, and I became enamored with social media, the web, and
how it has affected the music industry. I worked several internships throughout
college (Ariel Publicity & Cyber PR, Jive Records, and a few others), and landed
my first job after graduation with a

boutique management and publishing company called Intrigue Music. I’m still with
Intrigue, working as their digital marketing coordinator. I create and maintain all the
websites for our artists, and have lately been involved with a few side projects that
we’re trying to get off the ground. We recently launched Maine.fm, which is a 4G
radio station that plays all Maine music, all the time. In addition, we started an indie
music and film publication called Dispatch Magazine which has received a ton of
positive buzz in it’s short lifespan.
My Biggest Achievement in Music and How It Happened…
To be completely honest, I don’t know that there is any one big achievement that I
can call attention to at this point in my life. It’s been a whole bunch of small
personal victories for me so far. I’m only 22 years old, and I’m still learning and
growing with this industry. It’s really exciting to see that over 4500 people have
downloaded my e-book on blog promotion, but I would have been happy if it helped
just a couple of people. Also, a memorable moment for me was when I got to jam
out with Billy Joel’s saxophone player at The Bitter End in NYC in the summer of
2009. That was a blast.
The Most Effective Way I Have Found To Increase Your Fan Base…
Just be real with people. Be yourself, whoever that may be. As long as you’re
genuine in what you do and what you’re trying to accomplish, there are people out
there who will understand, relate, and want to be a part of that. Then, take
advantage of all the amazing tools out there to help you capture, nurture and grow
those fan relationships.
You Will Become Successful Sooner If…
…you write the next “Friday” by Rebecca Black, haha. Seriously though, if you have
a rock-solid web presence and a plan of attack, then you’re still way ahead of the
game in 2011 (sadly). I cannot stress enough how important it is to have your own
website, where you can direct all of your social media traffic and promotional
efforts, both online and offline. With your own website, you have total control and
can sell to your fans directly, which will yield you the biggest profit margins. It’s well
worth the investment, and can be done very easily (and inexpensively) with an
open source platform like WordPress and a friendly nerd like me. It’s important to
realize that the overwhelming majority of artists will not experience overnight
stardom like Rebecca Black did. It takes hard work, persistance, confidence, and
motivation. You sleep when you die, right?
You Should Not Be Focusing On…

…stardom, fame, whatever you want to call it. You are nothing without fans, so
focus on writing amazing music, getting people involved, and delivering it to them in
interesting ways.
Final Thoughts…
All glory is fleeting.

You Can Find Me At…
…my blog, Tight Mix. Or, you can follow me on Twitter (@cbracco).

Scott James
Without doubt Scott creates the snazziest looking music websites I’ve seen…and I
love the sexy woman who welcomes you to his home page :-p
But what you might not know about
him is that while most people settle
down with the latest Harry Potter
adventure and a cup of warm milk, he
spends his evenings glued to some
underground marketing manual so
that he can provide top quality music
career advice in his articles and for
musicians that he helps out.
This ain’t NO fluff guys, everything
Scott teaches is based on sound
marketing principles that work.
Plus he also rocks a pair of shades!
I’m totally blown away with the interview below…talk about going the extra mile!

Quick Fire Questions

the

Favourite Music Career Book or Course?
The ones that aren’t in the music section of the book store. I find that the biggest
opportunity for insights and understanding come out of learning from non-musicians
and then doing the translation to find out how what you learn is useful as a
musician. For me, it started with “The 22 Immutable Laws of Marketing” by Al Reiss
and Jack Trout. It’s a small book that you could easily read in a day, but it’s full of
really interesting insights when you think about how they could apply to you or your
band.
Best Music Marketing Tool?
An infectious hook. If you’ve got something that will get stuck in every one’s head
then you’ve struck gold. I saw a band recently that was just starting out. I didn’t like
them at all. They had this one song that I thought was just goofy, but I knew they
had something because it was catchy as all hell. Next thing you know they’re
blowing up all over major radio stations and playing huge festivals and just killing it.
I’ve seen a lot of bands who were much better, but didn’t get very far.
Marketing stuff that’s not memorable is like trying to conduct electricity through dirt.
It doesn’t work so good. Catchy, memorable music is much easier to spread.
Biggest Inspiration?
Eben Pagan has been the biggest influence and inspiration behind what I do with
Independent Rockstar and beyond. I started the blog after one of his seminars.
He’s great at giving you the proverbial ‘vitamin in the Twinkie’. He draws people in
with trainings, products and seminars that on the surface are usually about making
more money or something related to it, but after about the 4th or 5th day you realize
that what he’s really doing is helping you to transform the way that you think about
EVERYTHING.
He went from growing up on food stamps in a trailer park to being a highly evolved,
extremely wealthy, effective and influential person. He’s someone who has really
pushed for the truth and had the guts to do things the hard way. I’ve spent
hundreds of hours listening to him speak and it’s been the best thing that I’ve
invested my time and money in to this point.
If you google him you’ll find a lot of business and marketing stuff, but there’s a lot
more to him than that. I’ve been to some recent seminars that he’s done with his
partner Wyatt Woodsmall that have been fantastic. He sitting on probably a few
hundred hours of recorded programs that they’ve created that are just mind-

blowing. Not sure what he’s got up his sleeve in terms of releasing it all, but you’ll
definitely want to keep an eye on him.
Favourite Website?
TED.com. I try to listen to a TED talk every day if I can. For those not familiar, TED
is a non profit organization that holds conferences where they invite inspiring
people to ‘give the talk of their lives’ in 18 minutes or less in front of a live audience.
I really believe that the more you listen to inspired people the more optimistic you’ll
be, the more you’ll have to say and the more effective you’ll be. Most people wait
for inspiration to fall into their laps, when it’s out there all the time, just waiting for
you to grab it! TED is a great place to go for inspiration and insight. For the record –
Ben Zander’s TED talk is my favorite so far.

Main Interview
How I Started and What I’m Doing At The Moment…
I got into web design several years ago after I had gotten laid off from my job in
music licensing. I loved the idea of using my creativity in that arena, but it really
forced me to get out of my comfort zone. I’d never owned my own business and I
was not technically inclined. In order to eat I had to learn how to break down some
barriers pretty quickly. I learned to fight through frustration well past the point where
I would’ve given up before. It really changed my outlook at a deep level.
I always thought that I just couldn’t do certain things because I was a right-brained
creative. I didn’t realize that I had just trained myself to turn away at the first sign of
confusion and frustration and that from a certain point of view, I was just being lazy
and immature and justifying it to myself because of how I defined my identity.
It was just a load of BS.
Over time I took the insights that I learned in web design and business and applied
them to music, which was the birth of IndependentRockstar.com. Now we’ve got 9
other writers on the blog (James Steffy, Lance Dean, Professor Pooch, Nate
Davenport, Jessi Frey, Krylyn Peters, Hagop Tchaparian, Demian Arriaga and Butch
Ross) who I think are just awesome people and we’re producing new content every
day.
I’m really excited to see it grow and evolve.

My Biggest Achievement in Music and How It Happened…
Well my favorite memory would have to be playing a sold out show at the Viper
Room with Adrian Young of No Doubt on the drums. That was a pretty amazing
atmosphere. Adrian’s a great guy and a lot of fun to play with. One cool fact – he’s
got a big subwoofer that he keeps next to him and two smaller subwoofers
implanted in his drum throne, so that whenever he hits the kick it literally punches
him in the ass! We all took turns jamming on his kit in rehearsal. It’s pretty cool. He
likes to play with a lot of intensity so I think really feeling the kick helps him get into
it.
That show came to be because our drummer got carpel tunnel. He would have to
stop rehearsal after a couple songs because his hands just couldn’t take it. We
needed someone on short notice and Adrian had recorded our record a few months
back so we asked him to do it and he said yes.
The Most Effective Way I Have Found To Increase Your Fan Base…
Well I think this is different for everyone, but very often it’s the thing that people are
telling you to do that you most resist. For example, I know a band who does loud,
rockin’ party music. They’ve got really good songs and put on a great show, but
they’re not really building up the demand that they’re capable of.
I’ve talked to them about their approach and what’s clear is that they do NOT want
to be seen as an “80’s butt rock” band. They say this with some emotion behind it –
which I think is a clue that it’s close to where the real opportunity is (i.e. that label
hits a little too close to home). I think that if they found a way to put a twist on it and
embrace it then it would change everything for them. The people who I think would
most love them are 80’s butt rock fans who are looking for something new. If they
called themselves “modern butt rock” and played shows with 80’s style rock and
metal bands instead of avoiding them then I think they would dominate.
I also know a lot of performers who try to present themselves as being super
professional at the expense of showing their true personalities. All their photos have
to make them look like a rockstar. The ironic thing is that all of them have these
amazing sides of their personalities that get stamped out in the effort to present
themselves a certain way. I think for a lot of artists the greatest opportunity to
increase their fan base starts with self-acceptance. When you think about it, all of
music comes down to vibrations and resonance. NOTHING resonates like the truth.
If you want your music to resonate with people then you’ve got to start with what’s
true and what’s congruent for YOU.

“Everything responds with the vibration of it’s true name.” – Wyatt Woodsmall
You Will Become Successful Sooner If…
You acknowledge and appreciate the success you already have.
“If you can’t enjoy what you have, you can’t enjoy more of it” – Richard Bandler
I don’t think success is about racking up numbers. I think it’s about happiness and
enjoying what you have and expanding that outward in continual growth and
evolution. If you’re not grateful for what you have now then you’ll always be
reaching for something that you just can’t grab. What you have will never be good
enough.
Celebrate the small victories along the way and focus on your progress. If you can
do that then you’ll get farther and enjoy it more.
You Should Not Be Focusing On…
Validation. Most people are looking for confirmation that they’re already great. Truth
is that most people will never actually be great because they’ll never know how far
they have to go to get there. If you know how hard you’ll have to work and how far
you’ll have to go then you stand a fighting chance of getting there. If you think for a
second that you’re already there then you’re screwed. Look for Invalidation. Seek
out the things that you don’t want to hear. Find out how you suck so that you can
actually get better in the real world and not just be great in your head.
Nobody is born liking the feeling of being denied validation. In a bizarre, perverse
way though, I think you can learn to like it if you’re emotionally mature enough. It
starts with equating that feeling of rejection with progress. You have to take the
identity meanings out of it. When someone criticizes you it’s not a permanent
judgement on your character that defines your identity.
When you’re actively seeking honest feedback it can be difficult to find. Most people
don’t want to hurt anyone’s feelings. When you actually get honest criticism –
ESPECIALLY when it hurts, then take it as a gift. That kind of feedback often holds
the key to a significant breakthrough. Shattering your illusions is a small price to
pay for progress in the real world.
Final Thoughts…

If you’re not where you want to be as a musician then it’s usually not because you
don’t know how to play a C minor diminished 7th chord or because you haven’t
mastered the latest social media trends. You’ve got to dig deeper to find the real
answers. I don’t have all the answers, but I live for the opportunity find them and
help other people find their own.

You Can Find Me At…
@independentrock
IndependentRockstar.com

THE END
I very much hope that you come away from reading this report bursting with new
ideas to help achieve your musical goals.
If there is ever anything I can do to help you in your music marketing let me know.
- Chris Rockett
www.MusicMarketingClassroom.com

